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Nr. Data Ora Nume student Tema Profesor coordonator
- . . . “The power of words: persuasion strategies used . P
1. 16 iulie | 9:00 Dragulinescu Bianca-Elena . R Conf. univ. dr. David Irina
in advertising
2. |16iulie| 9:20 Joita Alexandra Mirela '”terdeDe”de”C'eSCBfttl‘J"r’ge” Language and Conf. univ. dr. David Irina
3 16iulie | 9:40 Wolf Victor lulian Face-to-face and online communication in the

Conf. univ. dr. David Irina

academic environment: a comparative study




Nr. Data Ora Nume student Tema Profesor coordonator
Discourse Features of E-communication (Emails,

4, 16 iulie | 10:00 Panoiu Marian Cristian Text-Messages, Social Media messages): Closer Prof. univ. dr. Muresan Laura Mihaela

to Oral or to Written Communication
5. 16 iulie | 10:20 Marincea Maria Cristina Social media as a means of advertising Prof. univ. dr. Nicolescu Luminita
6. 16 iulie | 10:40 Cémpean lza Le discours pollthugr;it;l?;sde cas, implications Conf. univ. dr. Rusu Olivia Cristina
Discursive strategies in advertising consumer
7. 16 iulie | 11:00 Cilin Miruna Cristina goods: unveiling persuasive techniques and Conf. univ. dr. Rusu Olivia Cristina
consumer perceptions
8. 16 iulie | 11:20 Ciolacu Maria Gabriela Les médias soctaux et l influence sur 'opinion Conf. univ. dr. Rusu Olivia Cristina
publigue - étude de cas
0. 16 iulie | 11:40 Durleci Gabriela Aura Political discourse: from constraint to freedom Conf. univ. dr. Rusu Olivia Cristina
L'influence des médias dans le processus

10. 16 iulie | 12:00 Vasii Andrei d'apprentissage - applications et étude de cas Conf. univ. dr. Rusu Olivia Cristina
dans le domaine de I'étude des langues étrangeéres

11. 16 iulie | 12:20 Cretu (Ionitd) Sharon Ariana First language acquisition. A case study Conf. univ. dr. Dima Viorela-Valentina

12. | 16iulie | 12:40 Ghita Tulia Maria Verbal and ”Onverbi'tfgym””'ca“on' AC3® | conf univ. dr. Dima Viorela-Valentina

13 16 iulie | 13:00 Leordean Andreea Alexandra Bilingual education around the globe Conf. univ. dr. Dima Viorela-Valentina
PAUZA - 13:20-14:00

14. 16 iulie | 14:00 Fratian Andreea The impact of Cl.JI.tural differences in junk food Lect. univ. dr. Radler Daniela

’ advertising on young adults

Perceptions of young people and adults regarding

15. 16 iulie | 14:20 Florea Alexandru Cristian the consumption and advertising of fast-food Lect. univ. dr. Radler Daniela

products in Romania
16. 16 iulie | 14:40 Andrei Adela Cosmina Political communication on social media Conf. univ. dr. Enache Antonia Cristiana




Nr. Data Ora Nume student Tema Profesor coordonator
17. 16 iulie | 15:00 Barbilatd Andreea Denisia Cultural values in advertising Conf. univ. dr. Enache Antonia Cristiana
18. 16 iulie | 15:20 | Bercea loana Alexandra Florentina Phone apps: features, impact and influence Conf. univ. dr. Enache Antonia Cristiana
19. 16 iulie | 15:40 Gafita Mara Teodora Political advertising in media Conf. univ. dr. Enache Antonia Cristiana
20. 16 iulie | 16:00 Gherghel Martina Raffaella The image of Romania fand Romgnlans in the Conf. univ. dr. Enache Antonia Cristiana
European written media
21. 16 iulie | 16:20 Manea Andreea Pentronela Social media as a means of advertising —a Conf. univ. dr. Enache Antonia Cristiana
comparative case study
22. 16 iulie | 16:40 Marian Ana Claudia Multimodal humour and creativity in advertising | Conf. univ. dr. Enache Antonia Cristiana
23. 16 iulie | 17:00 Moldovan Anisia The dlsgourse of corporate social responsibility Conf. univ. dr. Enache Antonia Cristiana
and its role for the 21st century company
The discourse of corporate social responsability
24. 16 iulie | 17:20 Nitescu Francesca Maria in BCR Bank and its role for the 21st century, Conf. univ. dr. Enache Antonia Cristiana
company regarding financial education
25. 16 iulie | 17:40 Pietrusel Oana Madalina Emotional contaglon_on soua_l media (positive Conf. univ. dr. Enache Antonia Cristiana
’ VS. negative emotions)
26. 16 iulie | 18:00 Stoian Ana-Maria Political versus commercial advertising Conf. univ. dr. Enache Antonia Cristiana
27. 16 iulie | 18:20 Stroie Marinica Alexandru Advertising on social media Conf. univ. dr. Enache Antonia Cristiana




